
• Company name and Web site listing placed on 
   corporate sponsorship page in Visit Jacksonville’s                    
   Visitor Magazine (175,000 annual circulation).

• Logo placed on Visit Jacksonville Web site with web  
   link capabilities (304,087 total unique visitors in   
   2008-2009).

• Recognition at the following Visit Jacksonville   
   events on Corporate Sponsor Board:

 1. Destination Outlook
 2. National Tourism Week
 3. Open House

• Complimentary invitation for one (1) to all Visit   
   Jacksonville networking events.

• Complimentary invitation for one (1) to Destination
   Outlook and the National Tourism Week 
   evening event.

• All Visit Jacksonville Industry Partnership benefi ts

• Sponsorship plaque

Corporate Architect Sponsor ($2,000)
(2 year Commitment)



Corporate Blueprint Sponsor ($5,000)
(2 year Commitment)

• Logo placed on corporate sponsorship page in Visit   
   Jacksonville’s Visitor Magazine (175,000 annual   
   circulation).

• Logo placed on Visit Jacksonville Web site with web       
   link capabilities (304,087 total unique visitors in   
   2008-2009).

• Recognition at the following Visit Jacksonville   
   events on Corporate Sponsor Board:

 1. Destination Outlook
 2. National Tourism Week
 3. Open House

• Complimentary invitation for two (2) to all Visit   
   Jacksonville networking events.

• Sponsorship seating for four (4) at Destination 
   Outlook and the National Tourism Week       
   evening event.

• All Visit Jacksonville Industry Partnership benefi ts

• Sponsorship plaque



      

• Logo placed on corporate sponsorship page in Visit   
   Jacksonville’s Visitor Magazine (175,000 annual   
   circulation).

• Logo placed on Visit Jacksonville Web site with web  
   link capabilities (304,087 total unique visitors in   
   2008-2009).

• Recognition at the following Visit Jacksonville   
   events on Corporate Sponsor Board:

 1. Destination Outlook
 2. National Tourism Week
 3. Open House

• Complimentary invitation for four (4) to all Visit   
   Jacksonville networking events.

• Sponsorship table for ten (10) at Destination
   Outlook and the National Tourism Week 
   evening event.

• One (1) Industry Partnership awarded to designee
   of your choice (current partners exempt). Visit                  
   Jacksonville will send a press release to local 
   media when you award the partnership.

• Corporate membership annual and monthly fees 
   secured by the Visit Jacksonville to the University  
   Club.

• All Visit Jacksonville Industry Partnership benefi ts

• Sponsorship plaque

Corporate Foundation Sponsor ($10,000)
(2 year Commitment)



• Prominent logo placed on corporate sponsorship page  
   in Visit Jacksonville’s Visitor Magazine (175,000     
   annual circulation).

• Prominent logo placed on Visit Jacksonville Web site  
   with web link capabilities (304,087 total unique visitors  
   in 2008-2009).

• Prominent recognition at the following Visit 
  Jacksonville events on Corporate Sponsor Board:

 1. Destination Outlook
 2. National Tourism Week
 3. Open House

• Complimentary invitation for four (4) to all Visit 
  Jacksonville networking events.

• Sponsorship table for ten (10) at Destination Outlook  
   and the National Tourism Week evening event.

• Five (5) Industry Partnerships awarded to designees of 
   your choice (current partners exempt). Visit 
   Jacksonville will send a press release to local media  
   when you award the partnership.

• Sponsorship table for ten (10) at Destination Outlook  
   and the National Tourism Week evening event 
   for the Industry Partnership designees (2 each).

• Corporate membership annual and monthly fees
   secured by the Visit Jacksonville to the University  
   Club.

• All Visit Jacksonville Industry Partnership benefi ts

• Sponsorship plaque

Corporate Visionary Sponsor ($25,000)
(2 year Commitment) 


